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About the client:

Founded in 1937 in London, Mishcon de Reya is
one of the leading law firms in the UK. In 2017, the
firm was announced to be the Law Firm of the
Year at the Legal Business Awards.

Mishcon de Reya, The Financial Times and
Smartology have worked together since 2015. The
successful SmartMatch partnership continues to
result in all brand awareness and digital marketing
objectives being met.

Overview

"SmartMatch's easy to use technology enables us to
Mishcon de Reya's main aim for the ad campaign has been to amplify brand awareness. Mishcon quickly review content and generate ads. The semantic

de Reya's SmartMatch ads have seen CTRs (click through rates) up to ten times higher than the e PEEES GU G O PEEES CoTEN g (s

industry average. In contrast to usual banner advertisements, the SmartMatch technology scans ) )
content, so more likely to be of interest to the reader,

and uses Mishcon de Reya's pre existing content, such as its industry insights and thought
. o ) ) ) ) ) delivering click through rates of up to ten times higher
leadership blogs, injecting them into dynamic ad units that are then placed next to semantically

. . . . . than industry average. We were an early adopter of
matched articles on the Financial Times website. Y J e
SmartMatch back in 2015 and are pleased to be part of

their continued success. "

- Michele Morgan, Head of Digital, Mishcon de Reya .
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The Approach

For the last 4 years Mishcon de Reya, the Financial Times and Smartology have worked
together to build and promote the law firm’s growing international reputation to its audience of
senior business decision makers in over 140 countries. The Financial Times used the
SmartMatch system to profile and match Mishcon de Reya's thought leadership with relevant
articles on FT.com, delivering industry leading engagement rates compared to standard
advertising. The initial campaign was so successful that Mishcon de Reya and the Financial
Times have continued to work together using SmartMatch for over four years.

What are the forces shaping how
people live and work and how power
is wielded in the modern age!?
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Mishcon de Reya and The Economist
bring you NOW AND NEXT revealing
the pressures, the plans and the likely
tipping points for enduring global
change...
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The Big Read Surepean Unios
Macron v Salvini: the
battle over Europe’s
political future

The Solution

Smartology's long standing relationship with Mishcon de Reya
has resulted in some of the most successful campaigns we have
¥ | fin| Q= run to date. Over the course of the last 4 years, we have seen a
g R e Shas content corpus size greater than 1200 with currently over 600
e vemom b d s Rk eteeen s o B0 pieces of live content. Our unique offering enables clients like
Mishcon de Reya to reuse existing content and market insights
in the form of engaging advertisements that capture attention at

one side, Matteo Salvini, Italy’s depufy prime minister, a hardeore Earosceptic
and now standard-bearer for Enrope’s nationalizt rightwing. On the other,
Emmanuel Macron, the most Enrophile French president in a generation, with

an ambitious agenda to strengthen the ET.

With an eve on European parliamentary elections in May, Mr Salvini started to :’:'L:;:s';:;m':: th e rlg ht moment.
identify Mr Macron as his arch epemy in the autumn and the Frenchman has and Professor oy Gresnslade.
picked up the ganntlet, WTCH NOW
In a world of dropping attention spans, it is key to ensure that
“We've accapted this political divide and are organicing aronnd it,” said a X X L. .
French official soon after Mir Salvini started challanging Mr Macron. I/e are in readers are shown ads that are in sync with their immediate
EREeE interest, i.e. the articles they are reading at the given moment. By
Neither man will be standing for a seat in the EUs legislaturs but they embody Misheon de: Reya using machine learning and natural language processing,
ths two forces lining up to determine Europe’s future, helping to make thezs .
often ignored elections into a riveting spectacle — and potentially one of the Sm arto | Ogy have developed pI’OpI’ie’[a I’y teCh n Ology Wh|Ch

pivotal political events of 2015,

semantically profiles content to extract its true meaning and
dynamically inject the client's creative ad next to the most

‘ ) o . ) relevant publisher article.
"Being relevant, and not intrusive, is key. By using SmartMatch we have provided our readers P

with useful and original content from a leading law firm which, in my opinion, explains their Creatives include video, podcasts as well as editorial content,
with the ability to align reader's interest without demographic
excellent results. The principle of matching relevant content to a relevant article is simple and profiling or use of cookies. Semantic understanding of publisher
content also means that Mishcon de Reya ads avoid appearing
timeless and provides publishers, readers and advertisers with an equitable exchange of time next to inappropriate or unsafe content.

and value. We have used SmartMatch on over 100 campaigns since it began and | am very

, _ e , _ e _ Mishcon de Reya is Smartology's longest standing client and we
impressed with the dedication and professionalism of their client services team ."
greatly value our ability to demonstrate continued performance

uplift through our FT.com partnership”

-Gareth Jones, International Sales & Business Development, Digital Tech and Media, FT

- Mark Bembridge, CEO, Smartology

The Results

The campaign provided demonstrable evidence that higher engagement was achieved as a result of contextually aligning Mishcon de Reya branded content in
relevant and brand safe environment. Results from the campaign showed it performed above all MOAT benchmarks. In particular the viewability (In-View) metric was
80.99% (over 40% higher than the MOAT industry benchmark). The campaign also generated an impressive Universal Interaction Rate 7.62% which is over 117% higher
than the Moat industry benchmark.
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About Us

Smartology is an advertising technology company offering cookie-free solutions to the world's leading publishers and
advertisers by contextually aligning content and advertising to deliver record levels of engagement. Due to our cookie free
nature, we do not target on user data or profiles and remain unaffected by GDPR for ad targeting. We work with some of the
most premium brands and are located in New York, London and Singapore. Our unique solution enables us to out perform
results on campaigns and produce record level engagement. For more information, visit our website or drop us a line.
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